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Goal
= To connect philanthropy to community needs
and opportunities

Objectives
= Better inform ourselves and our donors
" |ncrease grant making effectiveness

= Support decision-making e
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The Victoria Foundation

" Engages in community leadership

" Manages funds gifted in permanence

" Provides grants to registered charities
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2015 SUBIJECT AREAS
= Arts & Culture = Environmental
0 ECOnOmy SUStalnablllty
= Getting Started = Health & Wellness
= Housing = Learning
» Sports & Recreation ~ * Standard of Living
= Safety = Transportation
= Belonging &
Engagement e
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PERSPECTIVES

INSIGHTS & OUTLOQS

We asked five of Victoria's
sector leaders for their
thoughts about our
changing region,
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Greater Victoria’s most important issues:
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1. Cost of Living

2. Housing

3. Mental lliness
4. Homelessness

5. Transportation
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The Best of Greater Victoria:

1. Natural Environment

2. Climate

3. Air Quality
4. Walkability
5. Parks
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Subject areas with the highest grades:

= Arts & Culture

= Sports & Recreation
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BC is home to how many First Nations languages?

a) 7
b) 34
c) 103

e
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What percent of people feel comfortable letting their kids
play outside unsupervised:

a) 65%
b) 76%
c) 83%

e
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We asked five of Victoria's '
sector leaders for their
thoughts about our
changing region.
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What was Greater Victoria’s turnout for the 2011 federal
election?

a) 63%
b) 68.8%
c) 91%
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What proportion of people aged 12-19 are physically active
during leisure time?

a) 70.4%
b) 78.6%
c) 82.6%
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The Victoria Foundation

Health & Wellness  Belonging & Engagement Unemployed  Aboriginal and First Nations Seniors Youth Adults South Vancouver Island
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The Soup Kitchen is operated by the "9-10 Club Serving Soup to the Hungry", a registered non-profit, non-denominational society.

GREATER VICTORIA'S ANNUAL CHECK-UP IS CELEBRATING ITSTENTH ANNIVERSARY

QUR IMPACT

Why We Exist

The Soup kitchen is a remarkable place. For more than 30 years, we have remained
true to founders Murray and Edna Black's vision: we serve soup to the hungry. About

150-250 hungry people per day, from Monday to Friday, come to eat. No one is turned
away and no one leaves hungry.

The Soup Kitchen is operated by the "9-10 Club: Serving Soup to the Hungry", a
registered non-profit, non-denominational society.

Richard Marshall
President
250.884.4459

Info@thesoupkitchen.ca
OUR STORY Charitable Number: 132001553RR0001
What We Do
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The Victoria Foundation

In the early 1980s, after watching two men searching for food in a restaurant

The Community Knowledge Centre is an online
space where you can discover charities working on
local issues that matter most to you.

PISCOVER

Search for organizations by the regions, Victoria is fu“ Of incredible

people or Vital Signs issue areas that matter stories. L.earn more about
most to you.
them from the organizations
CONNECT that are making Victoria the
Read stories, watch videos and connect &
with the people and organizations who best place to live.
understand the issues and are making an
impact.
Gve 4
Donate directly from a CKC profile page, START YOUR SEARCH
or contact the Victoria Foundation for = . .
assistance with your giving decisions. CKC-VICtorlafou ndatlon-bc-ca v I C T o R I A
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What was Greater Victoria’s unemployment rate in
20142

a) 5.4%
b) 6.1%
c) 6.9%

e

VICTORIA
FOUNDATION |



VICTORIA'S

VITALSIGNS 72

GREATER VICTORIA'S ANNUAL CHECK-UP IS CELEBRATING ITSTENTH ANNIVERSARY

What percentage of food bank users were children
under 18?

a) 16%
b) 30%
c) 37%

e
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See our feature story on physical literacy and children
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GREATER VICTORIA'S 2013 ANNUAL CHECK-UP

FOOD SECURITY

DO YOU KNOW WHERE

YOUR NEXT MEAL
IS COMING FROM?
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Using Vital Signs:

= Start conversations = Contact us
=  Take action = Request a speaker
= Passiton " Find out more
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